
Japan Paper
Name: Wataru Kinoshita 
Company’s name: 
JapanPaper
Target audience: 
international buyers 
interested in Japanese 
stationary. 
Topic: The difference 
between Japanese stationary 
and the rest of the world. The 
innovative technology used.

Purpose: convincing an 
international audience to buy 
Japanese stationary. 

Presentation subtopics:   -  
-  The convenience of using 
Japanese stationary (every 
single detail is thought about 
and used for the user’s 
commodity), 

- the invention of stationary 
products you didn’t know 
you needed but that will 
change your life (such as 
stapeless stapler), 

- the care given to make 
sure it is all 
environmentally friendly. 



Timing:  
 5 min

Added value: 

Fun facts about 
Japanese stationary’s 
innovative 
technology. 




