
HAPPY CURL 
Name:  Helen Smith 

Company’s name:  Happy 
curl

Target audience: 
Individuals with curly hair 

Topic: The importance of 
using the right ingredients 
and hair care products to 
take care of curly hair.

Purpose: To make curly 
haired individuals buy 
Happy curl’s new formula. 

Presentation subtopics: 
- The importance to use the 
appropriate hair care 
products for each type of 
hair, 

- information on the 
ingredients used to develop 
the new formula, 

- why Happy Curl is different 
from other brands (excellent 
results on top of also using 
packaging that is good for 
the environment and being 
cruelty free). 



Timing:  
10 min 

Added value: 
Rhetorical question 
about the difficulties 
of taking care of curly 
hair. 




